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SupportforProjectHomelessConnect

ProjectHomelessConnectisbreakingthemyththatpeopledonotseekassistanceandservicesandwould
ratherbeonthestreetThedataprovethatwhenpeopleareapproachedinarespectfulandkindmannerand

withavailableresourcestheyareeagertoaccepthelptowardselfsufficiency
MayorGavinNewsomCityofSanFrancisco

ThisisthebeginningofanewwaytoaddresshomelessnessProjectHomelessConnectisaoneclayone
stopshoptodeliverrealservicestopeopleexperiencingrealhomelessnessinourcommunityButthisisalso

aboutacommitmenttomovefromsimplymanaginghomelessnesstowardsreallyendinghomelessness
MayorRTRybakCityofMinneapolis

TodaywearebuildingthecommunityswilltobringanendtohomelessnessGovernmentcantdothisalone
ProjectHomelessConnectbringsinthesupportofoursponsorsandourcivicleadersWeneedthem

WeneedallofyouMayorTomPotterCityofPortland

HomelessConnectismorethanasingledayofoutreachandserviceItsaboutgettingthecommunityfrom
residentstocorporationstomakeacommitmenttobeingpartoflongtermsolutionstohomelessness

MayorBartPetersonCityofIndianapolis

ProtectHomelessConnecthasevolvedfromtheKnoxvilleKnoxCounty10YearPlantoEndChronic

HomelessnesswhichcallsforeffortsbythewholecommunitytosolvetheproblemProjectHomeless
ConnectisthefirststeptodemonstratehowthatcanbedoneMayorBillHaslamCityofKnoxville

WehavehundredsofpeopleenlistedforProtectHomelessConnectItsbecomearealcauseinourcityAt
ourStateoftheCityAddresswhichisattendedby1100businesspeopletheonelinethatgotthemost

applauseandsupportwasthatwearemakinggoodonourpromisetoendhomelessnessinourcityand
showingresults MayorPaulFraimCityofNorfolk

WhatProjectHomelessConnectisallaboutiswelcomingourhomelessneighborsbackintoourcommunity
andprovidingtheresourcesallinoneplacetocreatethetrajectorytoendtheirhomelessness

InteragencyCouncilExecutiveDirectorPhilipMangano

wwwusichgov
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WhatisProjectHomelessConnectPHC

Onedayacommunitywideevent

Onestophousingsupportandqualityoflife

resources

Onegoalendinghomelessness

Citycountyorcommunityled

Consumercentric

Outcomeoriented
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WhereDidProjectHomelessConnectOriginate

Fall2004SanFranciscoMayorGavinNewsomcreatesthefirstProjectHomelessConnectto
engageandwelcomehomelesspeoplebackintothecommunity

Fall2005Communitiesacrossthecountryintuitivelyformtemporaryonestopstowelcomeinthe
newlyhomelessvictimsofHurricanesKatrinaandRita

ProjectHomelessConnectissimilarinspiritandsubstancetothesenewresponsesaswellastothe
resourcemodelhistoricallyprovidedbyStandDowneventsforveterans

December2005TheUSInteragencyCouncilonHomelessnesslaunchestheNationalProject
HomelessConnectPartnershipwithitsinauguralNationalDayonDecember826citiesimplement
theinnovationwithover5400volunteerswelcomingover8800homelesspersons

December2006CouncilsAnnualPHCEventexpandstoaNationalProjectHomelessConnect
WeekDecember48with40citiespartneringwithover9500volunteerswhowelcomealmost
22000homelesspersons

2007TheCouncilsAnnualProjectHomelessConnecteventsincludeAprilsNationalVolunteer
ServiceWeekOctober2007UnitedWayDaysofCaringacrossthenationandNationalProject
HomelessConnectWeekDecember39withatotalof60PHCeventsconvened

2008AstheFourthAnnualNationalProjectHomelessConnectWeekstartsatotalofmorethan200
citiesintheUSCanadaandAustraliahaveadoptedtheinnovaticsr
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WhataretheKeyCharacteristicsof
ProjectHomelessConnect

Hospitality ConsumersasWelcomedGuests

Immediacy SameDayResultsforConsumers

rCommunityVoluntaryCivicParticipation

PartnershipAcrossAgenciesandSectors

Excellence RigorousEvaluationandImprovement

wwwusichgov
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NotbusinessasusualDisturbthestatusquoresponse

NowaitinginlineHomelesspeopledothatenough

HospitalityfromthewholecommunityGovernmentand

businessleaderspartnerwithfaithandnonprofitagencies

ImmediateaccessNotsimplyreferrals

QualityofliferesourcesIncludinghaircutsmassageandfoot

carephonecallseyeglassesdentalandmedicalcaremeals

entertainmentwheelchairrepairandmore
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WhatareSpecificThemesof
ProjectHomelessConnect

wwwusichgov

WhyEstablishProjectHomelessConnect

Enhancequalityoflifefortheentirecommunity

Engagecivicleadersinsolutionstohomelessness

Reengageourhomelessneighborswithwelcomeand
hospitalityandresources

Seedimplementacomponentofaresultsbased10Year
Plan

Transformhomelessservicedeliverysystems

Increasepublicknowledgeandawareness

Debunkmythsandstereotypes

Increaseinvestmentmomentumtowardsolutions

Offerqualityofliferesources

wwwusichgov
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1PoliticalCivicWill

2Partnership

3EventExecution

4PlanningTeam

5SiteSelection

6Volunteers

7Resources

8ConsumerEngagement

TheTenEssentialElementsof

ProjectHomelessConnect

wwwusichgov

wwwusichgov

jps

old itir R

9Media

10DataandResults

NATIONAL
PROJECT 1PoliticalCivicWillOne
HOMELESS

CONNECT LeadershipfromJurisdictionalCEOs

MayororcountyofficialleadershipintegratesPHCinto

jurisdictionallyledcommunitybased10YearPlan

activitiesJurisdictionalleadersandcommunity

stakeholdersinvolvedin10YearPlansareanatural

connectionandfoundationand

Reprioritizelocalgovernmentresources

Hastencreationofcommunitypartnerships

Catalyzemediainterest

Connectprovideragenciesoperatinginsilos

Mobilizecorporatelocalbusinessresources
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1PoliticalCivicWillTwo

BestPracticesinLeadership

SanFranciscoMayorcreatedthefirstPHCbytakingcity

staffandprogramsfromCityHalltowherehomeless

consumerslive

JurisdictionsadoptedPHCtosupport10YearPlan

activitiesthatreduceandendhomelessness

LeadPHCsponsorsnowincludeuniversitiesbusinesses

communitiesfaithgroupsandprofessionalsportsteams

wwwusichgov

NATIONAL
PROJECT 1PoliticalCivicWillThree
HOMELESS

CONNECT BestPracticesinLeadership

LosAngelesCountypassedaresolutiondeclaring

December6ProjectHomelessConnectDay

RhodeIslandGovernorunveiledtheStateActionPlanto

EndHomelessnessatProvidencePHC

MinneapolisHennepinCountyNorwichNewLondonand

ColumbiaSCintegratedPHCintotheir10YearPlans

BerkeleypositionedofficialsatYouthConnectas

Maitredstohomelessconsumersdiningattheir

ConnectCafe

wwwusichgov
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2PartnershipOne
ThePublicSector

Asisthecaseinthedevelopmentof10Year

Planspartnershipofthepublicandprivate

sectorsisessentialTheyoffercomplementary

resourcesandaccess

Governmentpartnersinclude

Cityagencies

Countyagencies

Stateagencies

Federalagencies

USICHRegionalCoordinator
wwwusichgov

NATIONAL
PROJECT 2PartnershipTwo
HOMELESS

CONNECT ThePrivateSector

Privatesectoreventpartnersinclude
UnitedWayPhilanthropy

BusinessandCivicLeaders

BanksCRARepresentatives

ChambersofCommerce

DowntownAssociations

HousingDevelopersPHAs

TourismOfficialsHospitality

AcademiaCollegesUniversities

TechnicalColleges

rTradeSchools

HospitalsHealthCenters SportsTeams
wwwusichgov

BehavioralHealthProviders

TransportationAgencies

WorkforceAgencies

FaithBasedOrganizations

LawEnforcementCourts

VeteransOrganizations

AdvocatesProvidersNonProfits

Consumers

Libraries

Parks RecreationAgencies

10
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SanFranciscoandPortlandengagedprofessionalsports
teams theGiantsandTrailblazerstosponsorandadd

visibility

DenverandSanFranciscopartneredwithcorporations
offeringPHCinvolvementtocorporateonedayservice
events

WinstonSalemengagedeverylevelofgovernmentandthe
privatesectorinPHCvolunteerism

NewJerseyUnitedWaycoordinated43PHCsononeday
partneredwithcorporationscollegesandchurches

NATIONAL
PROJECT 2PartnershipThree
HOMELESS

CONNECT BestPracticesinPartnership
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2PartnershipFour
BestPracticesinPartnership

DenverofficialsdeclaredOctober7PHCasComcast

CaresDay

SanFranciscohostsapartnerorientationandtourat

everyPHC

PartnersinvitedtospeakduringPHCorientation

Michiganprovided51000grantstoseedthemodel

locally

SanJosesetaside25housingvouchersatPHC

wwwusichgov
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Createanoverallplanthattakesyoufromconceptionto

planningandmarketingandincludestrategiesforthedays

beforethedayofandthedaysfollowingPHC

FDevelopaplanforthedayofPHCthatincludes

Doorsopenatamforvolunteersandstaff

Setup

Volunteerorientationreviewlocationofallresources

Matchvolunteerrequestswithavailableopportunities

Doorsopenatamforhomelessconsumers

Nolineshomelesspeoplegotomealsiteandsitattables

Entertainmentprovided

MobileHospitalityVolunteersMHVsassistedbyspecialists
escortconsumersfromtablestoavailableresources

MHVfollowsandremainswithconsumerthrougheverymeeting
wwwusichgov
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3EventExecutionOne

SamplePHCPlanFramework

3EventExecutionOne

BestPracticesinDeliveringforConsumers

PHCisnotaboutwaitinginlinesorsigninguponlongwaiting

listsorcreatingfalseexpectationsPHCisaboutdelivery

executionandresultsOnthedayofPHCrememberto

Bepreparedtotroubleshootissuesastheyarise

Remainflexiblewithvolunteerandotherresources

Recognizeandincludesponsorspartnersandofficials

Bediligentinobtainingconsumerfeedback

Learnfromwhatworkedandwhatdidnt

Publicizeresultsimmediatelyandcelebratesuccess

wwwusichgov
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LosAngelesprovidesclientsupporttoassureall

homelessconsumersgetconnectedduringevents

Manycommunitiestriageconsumersatintakebasedon

levelofneedtomaximizeuseoflimitedmedicalandother

resources

Somejurisdictionsdesignspacelayoutstofacilitateflow

andmaximizeaccessibilityforconsumersduringthe

event

rDNATIONALPROJECT
HOMELESS

CONNECT

wwwusichgov

DenvercolorcodesTshirtsforeasyidentificationof

volunteerswhoareteamleadsbilingualortrainedin

mentalhealthtobetterserveconsumers

SanFranciscohostssamedaydebriefingsessionsto

solicitvolunteerandhomelessconsumerfeedbackon

whatworkedandwhatdidnt

Manycommunitiesassesswhatkeepsconsumersfrom

participatingandremovethosebarriersbyoffering

storagepetsittingchildcaretransportationmealsand

wheelchairs

wwwusichgov
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3EventExecutionThree

BestPracticesinDeliveringforConsumers
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4PlanningTeamOne
PlanningGetsResults

P10YearPlansandPHCplanningdemonstratethat

Planningleadstoresults

Withoutaplanthingsonlygetworse

PHCissupportedbyplanningteamsthatchoreograph

theeventanddevelopandreplicatebestpractices

rMostPHCsaresupportedbyjurisdictionalorcorporate

funding

wwwusichgov

4PlanningTeamTwo
ProjectHomelessConnectAmbassadors

Theplanningteamshouldconsistofa

Directorideallyaffiliatedwiththeleadcitycounty

SmallcoregroupaccountabletotheDirector

whosedecisionsareinformedby

Homelessformerlyhomelessconsumers

Anadvisoryrepresentativefromeachpartnergroup

ThosewhohaveexperiencedasuccessfulPHCfirsthand

wwwusichgov
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4PlanningTeamThree
BestPracticesinPlanning

SanFranciscodevelopedplansforintakesupportoutreach

dischargefooddataentrymedicalactivitiessetupbreakdown

housingandshelterandlegal

MinneapolisHennepinCountysetashortplanningtimelineforthe

firstPHCandengagesadiversesteeringcommitteemadeupofcity

andcountystaffproviderscommunityvolunteersandpeople

experiencinghomelessnesstoplaneveryPHCevent

CommunitiesacrossthecountryaccessedUSICHtechnicalassistance

resourcesaspartoftheirPHCplanningprocess

wwwusichgov

4PlanningTeamThree
BestPracticesinPlanning

MultiplePHCsarecoordinatedonasingledaybyLos

AngelesCounty8andNewJersey43

PoliceofficersestablishedandledPHCinStPaul

KnoxvillereliedonAmbassadorsforeachresourcearea

toachievenecessarypartnershipsandthencoordinate

themallduringtheevent

SanFranciscoandMinneapolisHennepinCounty

positionedformerlyhomelessconsumersaskeyPHC

teamleads

wwwusichgov
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PHCisnotbusinessasusualandacommunitysitethatis

notassociatedwithhomelessnessispreferredSelecta

venuethatconveysasenseofwelcometohomeless

consumersandthatis

Large

Centrallylocated

Knowntothecommunity

Indoors

Acivicfaithcorporateoruniversityfacility

Unusualfortheconsumertovisit
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5SiteSelectionOne

CharacteristicsofPHCVenues

wwwusichgov

5SiteSelectionTwo

LocationLocationLocation

ExceptionalPHCvenuesinclude

SanFranciscoCivicAuditorium

DenverUniversity

MinneapolisConventionCenter

RichmondAuditorium

PortlandMemorialColiseum

SanJoseParksideHall

OrlandoDowntownRecCenter

wwwusichgov

22

DuluthConventionCenter

KnoxvilleConventionCenter

NorfolkScopeExhibitHall

SalinasSherwoodHall

IndianaConventionCenter

SanDiegoGoldenGateHall

ProvidenceCathedral

23
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5SiteSelectionThree

SetaDateforProjectHomelessConnect

SettingandcommunicatingaPHCdatemakesitrealand

streamlinestheplanningprocessWhenselectingadate

keepinmindtheadvantagesofhostingPHCduringthe

NationalProjectHomelessConnectWeek

UnitedWayDaysofCaring

rCorporateserviceday

Hotsummerseason

Winterholidayseason

wwwusichgov

5SiteSelectionFour

StagingtheEvent 63rS

24

Developaconsciousdesignforuseofthespace

yCreateawelcomingandfestiveenvironment

rPostclearsignagefloorplansandmaps

Accommodatemediaandspecialguests

Assureaccessibilityforthosewithspecialneeds

Planfor2hourstosetupand2hourstobreakdown

rEnsurethatconsumersdonotwaitinanylines

Servemealswithmusicentertainment

Providemobilehospitalitybyvolunteerswhereverconsumersgo
wwwusichgov
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5SiteSelectionFive

BestPracticesinSiteSelection Staging

MinneapolisHennepinCountylaunchPHCwiththe

ConventionCenterandpartnerwithUofMNSchoolof

Designstudentstocreatefloorplaneventflowand
signage

DenverhostssuccessivePHCsinvarioussitesasa

strategytoengagenewpartnersandhomelessconsumers

SanJoseimplementsmobileProjectHomelessConnectin

cityareaswhereconsumershavenotbeenengaged

SanFranciscodevelopsandrefinesfloorplanandresource

listforusebyallatProjectHomelessConnectsThis
ensuresthatsuccessivePHCsaremoreeasilyorganized

wwwusichgov

5SiteSelectionSix

BestPracticesinSiteSelection Staging

PHCaresitedthrough

localjurisdictionstosecurecivicauditoriumsother

citycountyownedspaceatnocosttohostPHC

faithbasedgroupstoserveaseventhostsin

churches

wwwusichgov
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VolunteersareonehalfoftheConnectioninPHC

TheotherhalfareourhomelesscustomersEnsuringthat

botharecomfortableandunderstandthenatureofPHCis

vitaltoasuccessfulPHC
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6VolunteersOne

Recruitment

SetagoalA11volunteertoguestratioisideal

Enlistpartnerswithtiestolocalvolunteerpools

Targetcorporatecivicandeducationinstitutions

Engagefaithbasedandcommunitybasedgroups

Conductopenrecruitmentbyadvertising

Developifpossibleapromotionalvideo

wwwusichgov
28

6VolunteersTwo

Engagement

Assignvolunteersspecificresponsibilities

Trainvolunteerspriortoeventday

Planavolunteerorientationthemorningoftheeventand

considerspecializedorientations

Disseminatevolunteerresourcepackets

iOffershirtscapsorarmbandsforvisualrecognition

Stageanopeningrallyonthedayoftheeventtoboost

spirits

Hostposteventdebriefsessionswithvolunteers

wwwusichgov
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Duluthhostssleepouttoincreaseawarenessand
recruitvolunteers

SanFranciscopartnerswithvolunteeragenciesanduses
thewebtoadvertiseandrecruitEachteamleadtrains

volunteers

SanJoseMinneapolisandSanFranciscoeachdevelop

shortpromotionalvideostoengageciviccorporate

volunteersandpartners

DenversPHCataUniversityattractsover900students

andfacultytoserveinmobilehospitalityrolestofacilitate

triage
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6VolunteersThree

BestPracticesinRecruitmentEnaaaement

wwwusichgov

6VolunteersFour
BestPracticesinRecruitmentEngagement

wwwusichgov
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NashuaNHpositionslargebanneracrossthecitysMain
Streettorecruitvolunteerspartnersandgeneratepublic
interest

SanFranciscorecruitsbyadvertisingontaxisandinpublic

transitusinganadvertisingfirmtopitchbrandvolunteerism
andinvitingthoseassistedbytheeventtogiveback

Manycommunities includingseveralinNorthCarolina

recruitbypartneringwiththeUnitedWayorvolunteer
intermediarygroups

PHCpartnerswithCorporationswhohaveonedayservice

campaigns
31
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7ResourcesOne

DirectAccess

Keyintheprovisionofresourcesisimmediacy

Thedirectprovisionofhousingjobsbenefitsand
qualityofliferesourcesincludinghaircutsand
eyeglassesiswhatsetsPHCapart

wwwusichgov

7ResourcesTwo

DirectAccess

HousingShelterStabilization

EmploymentJobReadiness

MedicaidSocialSecurityBenefits

WelfareandVeteransBenefits

MedicalDentalOrthopedic
Resources

DrugAlcoholMentalHealth
Treatment

LegalCounselTherapeuticCourts
TeenandYouthServices

DMVforIdentificationCards

ElderFamilyChildcareServices

wwwusichgov

PetCare

CreditCounselingBanking

Transportation

CaseManagementTriage

MailPhoneVoicemailServices

FoodandBeverage

HaircutsMassageFootCare

ShowersHygieneKits

EyeExamsEyeglasses

BicycleWheelchairRepair

EntertainmentEducation

BooksLibraries

3L
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7ResourcesThree

BestPracticesinDelivery1

Resourceproviderpersonnelshouldunderstandthattheir

intentistomarkettheirresourcesPHCismoreabout

assertivecommunityofferingsthanpassive

bureaucraticbarriers

Providingmobilehospitalitythatisthepairingof

volunteerswithhomelesspeopletonavigatethespace

andtheresourcesisvitaltotheconsumerssenseof

welcomeandcomfort

NATIONAL
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wwwusichgov

7ResourcesFour

BestPracticesinDelivery11

OfferingpermanenthousingatPHCsinPortlandand
KnoxvilleworkedOver170consumerswerehoused

Minneapolisusedprivatelyraisedfundstoremovelow

costbarriersforconsumersonsiteegGEDtestfees

busticketsunitdamagedepositsdenturesclothing

bills

DenverandLongBeachemployersofferonsite

interviews

SanFranciscoremovesprogrambarriersinrealtime

necessarytoconnectconsumerstoresourceshousing

wwwusichgov
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NorfolkissuesgovernmentIDstohomelessconsumers

Computerequippedworkforcedevelopmentvansofferjob

resourcesinRiversideNorwichandNewLondon

JudgesconducthomelesscourtproceedingsinLos

AngelesContraCostaKnoxvilleandSanAntonioPHCs

toclearwarrantsandqualityoflifeinfractionsfor

consumersonthespot

NATIONAL
PROJECT 7ResourcesFive
HOMELESS

CONNECT BestPracticesinDeliveryIll
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8ConsumerEngagementOne
MarketingProjectHomelessConnect

PHCiscenteredaroundtheconsumer

thehomelesspersonMarketingPHCmeans
knowingwheretheyareandwhattheywant

Setagoalforconsumerturnout

Createaflyerwithdatemapdirectionstoevent

Beginoutreachassoonasthedateandsiteareset

Enlistpolicedirectserviceprovidersconsumers

Deployengagementteamsonthedayoftheevent

HostPHCsregularlyandlistentotheconsumer

wwwusichgov
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wwwusichgov

Manycommunitiesprovidedflyerstolawenforcementand
localbusinesseswhogetthewordouttoconsumersabout

theupcomingPHC

Eugeneusedflyerswithbuspassesattachedandmapsto

busdepotswherefreetransitwasavailableengagingover
1000fortheirfirstPHCothercitiescreateshuttleservices

SanFranciscodeploysanengagementteampriortoand

duringPHCtoinformandengageconsumersdirectly

Localizingflyersandengagementmaterialsandshowing

howPHCcanfitintothedaytodaylivesofconsumers

helpscommunitiesengagemoreofthemintoPHC

8ConsumerEngagementThree
BestPracticesinOnSiteEngagement

ThosehostingPHCsregularlyengagemoreconsumers

byconsistentlydeliveringimmediateresourcesegSt

Louisengagementrose300fromtheirfirsttosecond

PHC

Establishampleintakecapacitytoreduceoreliminate

waitinginlinesforhomelessconsumers

Offeronsiteentertainmentandrestaurantstylemeal

service

38
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Manysitesstagetheareawith

1Asinglepointofexittooffergoodybags

evaluationsfinalgreetingofwelcomeandhospitality

Giveawaysattheexittoassureallresourcesare

accessed

NATIONAL
PROJECT 8ConsumerEngagementFour
HOMELESS

CONNECT BestPracticesinExitStrategies
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9MediaOne

MaximizingPublicAwareness

PartnerinUSICHNationalProjectHomelessConnect

Appointanexperiencedpointpersonformedia

Developacommunicationsplanandpresspacket

InvitemediatocoverthePHCsopeningrally

ArrangeformediatotrackawillingclientduringyourPHC

Remembertopreserveanonymityforanyconsumerforanyconsumer

whomakesthatrequest

Inviteofficialstogreethomelessconsumersastheyarrive

ReportPHCresultstothemediasameday

40

ContextualizeyourPHCaspartoftheNationalPartnership
wwwusichgov
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PartneringinUSICHcoordinatedNationalProject

HomelessConnectactivitiesisthefirsteasiestandmost

effectivesteptoanyeffectivemediaengagementstrategy

NATIONAL
PROJECT
HOMELESS

CONNECT

PHCoffersanopportunitytowelcomehomelesspeoplein

thecommunityandtodebunkmythsandstereotypes

aboutthemPublicofficialsofferingwordsofwelcome

andhomelesspeopleactivelyseekingtomovebeyond

homelessnessaremessagestothecommunityatlarge

thatcanbefacilitatedbythemedia

9MediaTwo

CommunicationsStrategy

wwwusichgov

9MediaThree

BestPracticesinMaximizingVisibility

BestpracticePHCsimplementamediastrategyand

disseminateapressreleaseandinformationpacketthat

tellsthePHCstory

CommunitiesplanapresseventonthedayofPHCthat

includesUSInteragencyCouncilleadersandlocaland
stateofficials

Denverpairedareportertoawillingconsumeronsite

SanFranciscopitchesPHCtovarioussectionsofthe

newspaperincludingnewslivingandbusinesssections
andrecordsconsumerandvolunteerperspectivesand

maintainsawebsiteandregularenewsletter

wwwusichgov
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39communitieshosttheirPHCeventduringNational

ProjectHomelessConnectWeekand35jurisdictionslink

PHCtoUSICHcoordinatedlocalscreeningsofmajor

motionpictureThePursuitofHappyness

NewYorkCityProjectHomelessConnectconsumerwho

obtainedhousingispositionedtobefeaturedonPBSTV

broadcastonHousingFirst

SanFranciscoandDenverleveragerecognitionontheir

innovationsandvolunteersforgreatermediacoverage

NATIONAL
PROJECT
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9MediaFour

BestPracticesinMaximizinaVisibility

wwwusichgov

10DataandResultsOne

MeasuringOutcomes

Quantifiableresultsarecentralto10YearPlansandtoPHC

Everyresourceprovidershouldkeepandreportdataonthat
dayIdentifyaleadpersontoreportonthefollowingforeach
resourcearea

ClientsNolunteersEngaged

PersonsHoused

PersonsofftheStreets

PersonsEmployedTrained

SocialSecurityBenefits
Applications

VeteranBenefitApplications

FoodStampWelfare
Applications

GovernmentIDsIssued

EyeglassesIssued
MedicalDentalCare

Received

WheelchairsBicycles
Repaired

CitationsAdjudicated

PersonalHygieneKitsGiven

LbsofFoodDistributed

HaircutsMassagesGiven

PhoneCallsVoicemaiis

wwwusichgov
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SanFranciscoDenverMiamiandMinneapolisHennepin

Countymeasureandreportouteventresultssameday

Somejurisdictionspartneronlywiththosethatprovide

tangibleresourceswantedbyconsumersandidentifyone

personaccountableforeachreportableresult

ManycommunitiesthathostPHCregularlytrackresults

longitudinallyfromoneeventtothenext

Bestpracticeeventsreportoutcomedatacoupledwith

compellingpersonalaccountsoftransformationand

healing
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10DataandResultsTwo

BestPracticesinMeasurincOutcomes

wwwusichgov

NATIONAL
PROJECT 10DataandResultsThree
HOMELESS

CONNECT RestPracticesinMeasuringOutcomes

Useexitinterviewstoassessandrecordindividualresults

andcrosscheckpartnerreportedresultsforquality

control

StreamlineandstandardizereportingbyusingtheUnited

StatesInteragencyCouncilsPHCreportingtool

Usecheckinsateacheventareaatclosingtimetoobtain

andtallyallquantifiableresultsimmediatelywhilethe

storytellingareatracksanecdotaloutcomes

46
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OnlineResourcesfor

ProjectHomelessConnect

iiSiCHwebsiteresourceswwwusichgov

NationalProjectHomelessConnectTooikit

uSiCHNationalLeagueorCitiesiooikit

ProjectHomelessCunnecihighlightsfromiileUCH1111s
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